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Press 
 

Mumbai, May 14, 2026 

 
 
Restaurant Brands Asia’s Standalone Revenue up by 
17.1% with EBITDA increase of 27.6% in Q4 FY26 

 

− Same store sales grow by 6.3% for Burger King India, highest over the last 12 quarters 

 

For the fourth quarter of FY26 ending on March 31, 2026, Restaurant Brands Asia Limited 

(“RBA”), reported Revenue from Operations (Standalone) at Rs. 5,735 million, an increase 

of 17.1% over the same period last year. Standalone Earnings before interest, tax, 

depreciation and amortization (EBITDA) for the quarter was at Rs. 992 million, growing by 

27.6% year-on-year. EBIDTA margin was at 17.3% rising by 1.4%, over the same quarter 

in the preceding year. 

 

The increase in revenues was driven by Same-store sales growth of 6.3%, with a strong 

performance in both the dine-in and delivery channels. The company increased its 

footprint in India to 581 restaurants, adding 68 restaurants from the same period a year 

ago.  

 

Mr. Rajeev Varman, Whole-time Director and Group Chief Executive Officer of RBA 

commented, “We have delivered a strong finish to the year, with healthy topline results 

translating into robust earnings growth. Same-store sales growth for Burger King India of 

6.3% this quarter marks our highest growth over the last 12 quarters. Our supply chain 

strategy along with menu innovation, digital initiatives and energy efficiency measures has 

resulted in clear outperformance. The new financial year has started with solid momentum 

as we remain confident of creating enduring value for all our stakeholders.” 

 

 

For further information, please contact: investor@burgerking.in 
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About Restaurant Brands Asia Limited (Formerly known as Burger King India Limited) 

 

Restaurant Brands Asia Limited (RBA) is the national master franchisee of the Burger King® brand in India. 

It has exclusive rights to develop, establish, operate and franchise Burger King® branded restaurants across 

India. RBA’s subsidiaries are exclusive national master franchisees of the brands Burger King® and 

Popeyes® in Indonesia. 

 

About Burger King® 

 

Founded in 1954, the Burger King® brand is a global quick service burger chain known for food quality and 

value and as the only place guests can get the iconic flame-grilled Whopper® burger. The Burger King® 

system operates more than 19,700 locations in more than 120 markets. 

 

Disclaimer 

 

Certain statements made in this document relating to the Company’s objectives, projections, outlook, 

expectations, estimates, among others may constitute ‘forward-looking statements’ within the meaning of 

applicable laws and regulations. Actual results may differ from such expectations, projections etc., whether 

express or implied. These forward-looking statements are based on various assumptions, expectations and 

other factors which are not limited to, risk and uncertainties regarding fluctuations in earnings, competitive 

intensity, pricing environment in the market, economic conditions affecting demand and supply, change in 

input costs, ability to maintain and manage key customer relationships and supply chain sources, new or 

changed priorities of trade, significant changes in political stability in India and globally, government 

regulations and taxation, climatic conditions, natural calamity, commodity price fluctuations, currency rate 

fluctuations, litigation among others over which the Company does not have any direct control. These factors 

may affect our ability to successfully implement our business strategy. The company cannot, therefore, 

guarantee that the ‘forward-looking’ statements made herein shall be realized. The Company, may alter, 

amend, modify or make necessary corrective changes in any manner to any such forward looking statement 

contained herein or make written or oral forward-looking statements as may be required from time to time on 

the basis of subsequent developments and events. 
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